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This guide is all about, budget-
friendly strategies that make
your ultimate guide to effective
marketing without breaking the
bank! We deliver simple, clever
strategies that can help make
your brand stand out without
breaking the bank.

FINDING
YOUR
BRAND

LET’S JUMP IN!

You're just starting
your business, running
a small operation, or
new to marketing, this
guide is tailored for
you. Get ready to
explore budget-
friendly ideas that'll
boost your brand's
visibility online and
offline.

What's Your Purpose?
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WHAT IS THE CORE REASON YOUR BUSINESS

EXISTS BEYOND MAKING MONEY?

What problem do you aim to solve or what

o . . need do you fulfill for your customers?
Finding your brand identity

can seem like one of the
most challenging parts. It is
worth taking the time to
identify ‘key factors’ that set
you apart from the
competition. Here are 3 quick
questions that can start you
on that journey.

> WHO ARE YOUR IDEAL CUSTOMERS?

What are their demographics, interests,
and pain points?

> WHO ARE YOUR IDEAL CUSTOMERS?

What are your brand values, mission, and
personality?
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ONLINE MARKETING

I Content Marketing: Produce high-quality blog posts, articles, and
videos relevant to your audience.

Social Media Engagement: Regularly interact with your audience
on platforms like Twitter, Facebook, LinkedIn, and Instagram.
Guest Blogging: Write guest posts for other websites in your
industry to gain exposure.

Influencer Partnerships: Collaborate with micro-influencers who

align with your brand.

V1 & W

Email Marketing: Build an email list and send out newsletters or

promotional emails.

Webinars and Workshops: Host free online events to educate
your audience about your industry.

Podcasting: Start a podcast discussing topics related to your
niche.

Online Contests and Giveaways: Run contests on social
media platforms to increase engagement.

Collaborate with Complementary Brands: Partner with other
businesses that complement yours for joint promotions.

Online Reviews: Encourage satisfied customers to leave
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positive reviews on platforms like Google, and Yelp. I
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OFFLINE MARKETING

01 02 03

Networking Events Local Partnerships Community Involvement
Collaborate with local
businesses for cross-

promotion.

Attend industry events and
network with potential
clients or partners.

Sponsor local events or
charities to increase brand
visibility.
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Vehicle Branding Guerrilla Marketing: Public Speaking
Utilize unconventional
marketing tactics, like street
art or flash mobs, to attract

attention.

Use vehicle wraps or decals
to advertise your business.

Offer to speak at industry
events or local gatherings to
showcase your expertise.
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Flyers or Brochures Workshops or Classes

09

Meetups or Networking
Sessions

Host and Create a space for
like-minded individuals to
connect.
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Branded Merchandise

Create and distribute branded
items like pens, stickers, or
tote bags.

Distribute specific locations
where your audience
frequents.

Offer free educational
sessions related to your
industry.



OPTIMIZATION AND IMPROVEMENTS

O 1 Website SEO 02 A/B Testing

Experiment with
different ad copies,
website for search designs, or strategies to
find what works best.

Optimize your

engines to increase

organic traffic. 03 Referral Program

Incentivize existing
customers to refer new
clients by offering
discounts or rewards.

06 Optimize Landing Pages

Ensure your landing pages are tailored for conversions.

Utilize User-Generated Content

Encourage customers to create content

09 Chatbots or Live Chat Support

Offer instant assistance to website visitors.

O 8 Localized SEO

Focus on optimizing for local search terms to
related to your brand. attract nearby customers.

O 4 Customer Feedback

Gather feedback to
improve your products or
services, and showcase
positive reviews.

Loyalty Programs

Implement programs

that reward frequent
customers.

1 O Improve Website Speed

Faster websites tend to retain visitors better.



CREATIVE MARKETING

— I Create Infographics: Visual content tends to be more engaging and
% shareable.
- ! 2 Create How-to Guides or Tutorials: Establish authority by sharing
b ;? knowledge.
B o - 3 Create Memes or Viral Content: If appropriate for your brand, leverage
> ) | \/ ¥ humor and relatability.

! \ 4 Create Interactive Quizzes or Tools: Engage your audience with
interactive content.

/?3 5 Create Case Studies: Showcase successful outcomes to potential
ﬁ,«?, { clients.

Create a Branded Hashtag: Encourage users to create and
share content using your hashtag.

Utilize User Stories/Testimonials: Share real stories of
satisfied customers.

Create YouTube Tutorials or Demonstrations: Visual
explanations can attract attention.

Create a Company Blog: Share insights, news, and updates
related to your industry.

Create Shareable Templates or Worksheets: Offer value

through downloadable resources.




COST-EFFECTIVE ADVERTISING:

O 1 GOOGLE MY BUSINESS O FACEBOOK ADS WITH 04 NEXTDOOR
LISTING PRECISE TARGETING Create an online profile.

Obtimi file Boost a radius post.
laniA= YOIl IROTlE ielr Reach specific demographics

local searches. without overspending.

O 3 LINKEDIN GROUPS PINTEREST BOARDS

Engage in discussions and Curate boards that
share insights within align with your brand
industry-related groups. and audience

interests.

O 6 NATIVE ADVERTISING

Blend your ads seamlessly into platforms where your audience spends time.

SMS MARKETING 08 GOOGLE DISPLAY NETWORK

Send out promotional messages to Run targeted display ads on various
customers who opt-in. websites.

09 RETARGETING CAMPAIGNS 1 O FACEBOOK GROUPS

Advertise specifically to users who have Join local neighborhood groups and
previously visited your site. participate in the community.



NEXT STEPS

Define Your Identity: Clarify your brand's purpose, target audience, and
unique value proposition.

Create Brand Assets: Develop visual elements and messaging that
reflect your brand identity.

Consistent Implementation: Apply your brand identity across all
platforms, content, and interactions to build recognition and trust.
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